SOCIAL MEDIA MARKETING - CASE STUDY
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ORGANIC POST VIEWS

153K NET FOLLOWERS - 41
VIDEOS - O PAID DISTRIBUTION




AT KICKOFF - THE OBJECTION

A national chain
did not need more
noise.

It needed app usage.
Inside a corporate approval chain.

OBJECTIVE: INCREASE USE OF THE COMPANY MOBILE
APPLICATION



POINT A - THE BRIEF

Thetargetwas
already high.

100K 100K+ MEDIA

TIKTOK AVERAGE VIEWS REACH AT
FOLLOWERS PER VIDEO COMPETITOR
LEVEL

STARTING BASELINE NOT SUPPLIED IN THE SOURCE MATERIALS



THE CONSTRAINT

Brandbook
constraints.

Enterprise » |
Existing marketing
reaCh, department.
without
enterprise App conversion
ShortCUtS. figures under NDA.

LARGE CORPORATE BRAND - O PAID DISTRIBUTION FOR THE
CONTENT RESULT

Multi-step concept
approvals.




THE SYSTEM

Every service mention
heeded a content

reason.

01 02 03 04 05 06
Positioning Offer App hook Format Profile App action
path

REACH - TRUST - SERVICE INTEGRATION - ACTION



FIRST SCALE - PROFILE GRID

Notone

i "k‘ -\ &
nonann'b B 6ak [ Monagitb B 6ak
HAOCHIN 7= HA OChnin

3.0M 23M 1.9M

VISIBLE ON ONE PROFILE o il e
SCREEN e & =

Mlepuimii, XTo crame, |

—
. CKinbKu .‘ TH
CKiNbKM BaMHTL 1 71 Genann; y )4

oTpuMac 200 rpm.




POINT B - 12 NOV 2023 - 10 NOV 2024

POST VIEWS IN 365 DAYS

153K 85K 282K

NET FOLLOWERS PROFILE VIEWS LIKES
/7,737 COMMENTS - 8,938 SHARES



PROOF - TIKTOK ANALYTICS - OVERVIEW

17:09 ol 61
4 AHan a
Ornap  KoHTeHT napadi Cniakysavi LIVE
28 60 n 365 pHi

OCHOBHI NOKa3HUKK O

NepernAay ny6nikaiii MepernAau npodinio
19M 85K
e e POST VIEWS

85K profile views.

582K likes.
m /,/37 comments.
3,938 shares.

Dxepeno Tpadiky ©

FULL SCREENSHOT KEPT FOR CONTEXT



PROOF - AUDIENCE

13M

TOTAL VIEWERS

4.1M new viewers

Inside the same 365-day
window.

12 NOV 2023 - 10 NOV 2024

4 AHanituka

Ornap. KoHTenT [nAgadi  Cnigkysadi  LIVE

7 oHiB 28 OHiB 60 gHiB 365 pHiB

ro rnAgadie

Hosi rnAgavi
41M

568K
379K

MMM\M
189K

10 nuet. 2024

AHaniTuka wopo rnAagavis ©

Crarb Bik PosTawysaHHA
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PROOF - FOLLOWERS

L1 Tz
HanITUKa

Ornap  KoHTeHT [nAgavi nigpkysaui Vv
7 OHiB 28 gHie 60 pHiB OHiB IHWa
OCHOBHI NOKa3HUKK ©
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Ycboro cnigkyeadie YueTmin npupicT

KiNbKOCTI cnigKkyBadis
153,586 153K ,

TOTAL FOLLOWERS

153K net growth
In the measured period.

TIKTOK FOLLOWERS - ANALYTICS SCREENSHOT



PROOF - TOP POSTS - 365 DAYS

Five posts
cleared 1.4M.

3,043,703
2287908
2 071 537
1,907 884
1,449 687

VIEWS IN THE LAST 365 DAYS

17:10 v T E
AHaniTnka

Ornag  KoHteHt [nAgadi  Cnigkysaudi  LIVE

7 OHiB 28 gHiB 60 gHiB

TBoi TONoBi ny6nikauii ©

Haibinbwe nepernAnie Haibinblwe HoBWX rNAaE

A Bac 3anpaento

MepernAgjs 3a ocTaHHi 365 OHiB:
3043703

Ony6nikosaxo 31 nun.

A Bac 3anpasnto

Mepernagie 3a ocTaHHi 365 AHie:
2287908

Ony6nikosaHo 25 cepn.

Ckinbku BaXxuTb 1 niTp 6€H3MHY?
#wog

MepernApje 3a ocTaHHi 365 Hie:
2071537

Ony6nikosaHo 23 KgiT.

A Ha cKinbku 6 BU 3aTpumanu
ONXaHHA
MepernApis 3a ocTaHHi 365 gHie:

1907884
Ony6nikosaHo 18 cepn.

¢ Akuwo nonapete B 6ak Ha ocnin,
=& 7O MM Bac 3aNpPaBUMO
5 P -"“““““ : pa ; S
MepernAgie 3a octaHHi 365 AHiB:
| 1449687

NnuAnivneaun 20 nan




AFTER THE CAMPAIGN - PROOF LIMIT

Thelivelink
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BizbMiTe HAc Ha poboTy 'Y

2, TikTok Studio

The account was later
abandoned or renamed.

App-download and app-usage
conversion figures stay
confidential.

19M VIEWS ARE NOT APP-CONVERSION DATA



NEXT

Press Invite.

| will show where organic views
can become a commercial action.

Audit and positioning. Offer and profile packaging.
First content formats. Weekly written reports.

FIRST 30 DAYS - SOCIAL MEDIA MARKETING SYSTEM



